Blythe House Hospicecare branding refresh
Invitation to tender - March 2019
Blythe House Hospicecare is seeking to engage a local, dynamic brand specialist
and designer, to work with on an exciting brand refresh and template designs for
new literature.
Background - Blythe House is commemorating its 30th anniversary in 2019, and
would like to refresh its current brand and identity ready to begin the next 30 years
of care for people with cancer and other life-limiting illnesses across the High Peak,
Hope Valley and parts of Staffordshire and Cheshire.
Enthusiastic staff members in different departments have, historically, created
different literature in the form of leaflets, posters, letters, PowerPoint presentations
etc. Although this range of documents carry the Blythe House logo, it is often
difficult to distinguish a strong brand and identity for the hospice.
Now, with a dedicated Marketing and Communications Officer in post, it is feasible
to undertake a thorough review of all branded documentation and items, with a
view to producing an exciting brand refresh, and creating new, appealing
documents and literature (Appendix A shows a range of current documentation).
Consistency is key for the future of the hospice’s brand and we would like to create
an overall look and feel for all documentation
Brief - We would like to work with a designer to:
1. Undertake a detailed review of our current branded literature
2. Propose brand identify incorporating the use of logo and messaging for key
areas in the organisation
3. Develop comprehensive plans to refresh documentation and ensure
consistency across all areas of the organisation
4. Create document templates copyright to Blythe House Hospicecare so that
we are able to easily create our own documents in-house, using Adobe
Creative Cloud-compatible software. This will include, but is not limited to,
the following document templates across all departments including patient
and family services, fundraising and retail:






Leaflets and booklets– all different sizes e.g. A5, trifold etc.
Posters – A4 and larger
Signage – different sizes
Stationary – e.g. letterhead, PowerPoint presentation templates,
compliments slips, press release template

What we have already - We believe that the Blythe House logo is very well-known
in the local area with supporters and residents, and so we feel that it is not
something we would like to update at the moment. However, if you have strong
feelings towards developing the logo in a particular way, we would be keen to hear
and understand your thinking.
We have current brand guidelines which include details of our selected fonts and
colours, but we would like to be able to work alongside a designer to ensure that
these guidelines are refreshed in line with this project, to be comprehensive and
clear, so that everyone at Blythe House is able to understand and utilise them.
Please let us know if you are interested in applying for this tender so that we’re able
to send these to you.
Next steps – Please provide some initial design ideas for our brand revamp, and an
estimate of itemised costs, no later than 5pm on Friday 19th April – by email to
communications@blythehouse.co.uk
Following the deadline, submissions will be reviewed by members of the Blythe
House team. Designers with proposals that attract interest will then be invited to
attend a presentation meeting at the hospice (Eccles Fold, Chapel-en-le-Frith, High
Peak, Derbyshire, SK23 9TJ), to enable further discussion with:
 Jack Wood, Fundraising Manager
 Rebecca Cassidy, Marketing and Communications Officer
Provisional meeting dates:
 Tuesday 30th April
 Tuesday 7th May
We acknowledge that this is a huge task and so questions will be inevitable. We will
do our very best to answer queries but in relation to the branding refresh we do not
have any general thoughts or opinions on how the new branding should look or
feel; we are open to change and development, therefore we would very much
welcome hearing your creative and exciting concepts for the future of Blythe House
branding. If you have any enquiries, or you would like a copy of our brand
guidelines or current literature, please contact Rebecca via email:
communications@blythehouse.co.uk or call: 07494 594653.

Appendix A – As well as our current brand guidelines, we have a detailed list of all
current literature which we would be happy to share with any designers wishing to
provide a quote for this piece of work. Again, please let us know if you are
interested in applying for this tender so that we’re able to send this to you. Some
examples of our current literature to give you initial ideas include:

A5 booklet-style leaflet

A5 leaflet

A5 leaflet

Poster display in one of our shops

Signage in one of our charity shops

Event poster

Event poster

Hospice at Home service trifold leaflet

Branded envelope for donations

